Idea Group Publishing: Additional Information Page 1 of 3

L1 loea Grour INc

Publisher of

%Idﬂﬂﬁ;r?uﬂ Elnfurmatiun Science ﬁmﬁi} IRM Press w~,.1-|1 %
Publishing = publishing NS 2 B

BOOKS JOURNALS/ANNALS PROCEEDINGS TEACHING CASES JOURNAL ARTICLES ENCYCLOPEDIAS ABOUT IGI

BECOME AN AUTHOR/EDITOR |

IGI Online Bookstore Books

Exclusive 10% discount
for online book
purchases

MAILING LIST | HOW TO ORDER | LIBRARY SUGGESTION | EXAMINATION REQUEST:!
DISTRIBUTORS

SEARCH

Digital Economy: Impacts, Influences and
Challenges (Soft Cover):

Back To Publication Details...

Browse Our Bookstore

IGI Catalogs &
Newsletters

e Forthcoming Titles

e Featured Book

« By Category

» Advanced Search

IT Case Collection
Depository

Shop
* My Profile
¢ View My Cart

Contact Us

Idea Group, Inc.
701 E. Chocolate Avenue
Suite 200

Hershey, PA 17033, USA

Tel: 717-533-8845

Toll Free: 1-866-342-6657
Fax: 717-533-8661

Email: cust@idea-group.com

é‘]"]Slg]T

- SECURE SITE
IDEA GROUP
PUELISHING

Table Of Contents
e DIGITAL ECONOMY: IMPACTS, INFLUENCES AND CHALLENGES
Table of Contents
Preface H.S.Kehal, V.P.Singh
Chapter 1

e Socio-Economic Impacts and Influences of E-Commerce in a Digital
Economy
Sushil K. Sharma

Chapter 2

e Re-Intermediation and Deferment Through E-Commerce: Neo-
Austrian Interpretation of Capital and the Time.
Parthasarthy Banerjee

Chapter 3

e Risk and Investment in the Global Telecommunications Industry
Irene Henriques and Perry Sadorsky

Chapter 4

e Reduction of Transaction Costs by Using Electronic Commerce in
Financial Services: An Institutional and Empirical Approach
Thomas Pfahler and Kai M Grebe

Chapter 5

e The Spreading Use Of Digital Cash and its Problems
Yutaka Kurihara

Chapter 6

http://www.idea-group.com/books/additional.asp?id=4365&title=Table+Of+Contents&col... 6/12/2004



Idea Group Publishing: Additional Information Page 2 of 3

e Electronic Signature: The Core Legislation Category in Digital
Economy
Fjodor Ruzic

Chapter 7

e Impacts of the Digital Economy: The Shift to Consumer-Driven
Competition and Life-Span Products
Simon Mowatt

Chapter 8

e Digital Products on the Web: Pricing Issues and Revenue Models
Gary P.Schneider

Chapter 9

¢ On Software Piracy
Saugata Poddar

Chapter 10

e An E-classification of the World’s Capital Cities:
¢ URL References to Websites
Stanley D. Brunn

Chapter 11

e Online Services and Regional Web-Portals: Exploring the Social and
Economic Impacts
Helen Thompson

Chapter 12

e ICT-Growth and Diffusion: Concepts, Impacts and Policy Issues in the
Indian Experience with Reference to the International Digital Divide
Saundarjya Borbora

Chapter 13

o Digital Technologies and the Cross-Border Expansion of South African
Banks
Joanne Roberts and Chipo Mukonoweshuro

Chapter 14

e Technology and Culture: E-Commerce in China
Alev M. Efendioglu and Vincent F. Yip

Chapter 15

e Internet Economy of the On-Line Game Business in South Korea: The
Case Of NCsoft's Lineage
Kyonghwan Park

http://www.idea-group.com/books/additional.asp?id=4365&title=Table+Of+Contents&col... 6/12/2004


alev
and Culture: E-Commerce in China
Alev M. Efendioglu

alev
Technology

alev
and Vincent F. Yip

alev
Chapter 14


Idea Group Publishing: Additional Information Page 3 of 3

Chapter 16

e Opportunities and Challenges of the New Economy for East Asia
Donghyun Park

Chapter 17

e Digital Engineering Campus: Economic, Acceptance and Impact
Narendra S. Chaudhary, Milind J. Mahajan, Sunil S. Umrani

Chapter 18

e Corporate Strategies in a Digital World: Supply Chain Management
and Customer Relationship Management: Development and
Integration Focus

Purva Kansal and Keshni Anand Arora

Back To Publication Details...

Books | Journals/Annals | Proceedings | Teaching Cases | Journal Articles | Encyclopedias | About IGI

Become An Author/Editor | Mailing List | How To Order | Library Suggestion | Examination Requests

Site Designed by D2 Media, Inc. — All Rights Reserved ©2004

http://www.idea-group.com/books/additional.asp?id=4365&title=Table+Of+Contents&col... 6/12/2004



